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This presentation emphasizes the importance of strategy-driven data science in
general and explaining some of the terminology used. For this the presentation
will address what big data is and how big data can be analysed. The two main
types of statistical analyses will be addressed, cluster analyses for categorizing
purposes and predictive modelling for assessing the probability that specific
customer behaviours will occur. The discussion will be supported with various
real-life applications, displaying the usefulness of big data analytics for solving
marketing strategy and tactical challenges. Next to discussing the banking
example, mentioned above, | will discuss recent NZ applications conducted by
Master of Analytics students studying at Massey University in Auckland (without
mentioning the names of firms).
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